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RATIONALE, OBJECTIVES 
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Motivation of our proposal 

Knowledge in the EU is fragmented… 
 
– across diverse content types (audio, video, 

text) and different channels (mainstream, 
social media).  

– across many languages and local contexts. 

So far, information can only be analysed 
independently for each dimension. This restricts 
the extractable knowledge and keeps it 
fragmented. 
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3 Content Dimensions of Media 
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xLiMe contribution 

Extract knowledge from different media channels 
and languages and relate it to cross-lingual, cross-
media knowledge bases. 
 
à Provide a continuously updated and 
comprehensive view on knowledge diffusion 
across media and across languages. 
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APPROACH 
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Cross-lingual Text  

Processing Pipeline (XLike) 
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Goal of XLike:  

logic and statistical interlingua 
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The XLike processing pipeline 
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Cross-lingual Video 
Processing Pipeline 
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Cross-lingual Audio 
Processing Pipeline 
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Cross-media and Cross-lingual 

Processing Pipeline 
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ROLES of PARTNERS 
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Data Partners 
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Roles of Partners 

ISOCO	
  

KIT	
   JSI	
   UNITN	
  

ZATTOO	
   VICO	
   ECONDA	
  

Research	
  &	
  
Development	
  of	
  	
  
general	
  func+onality	
  

Integra+on	
  

Data	
  &	
  Use	
  Cases	
  &	
  
Development	
  of	
  	
  
specific	
  product	
  features	
  

16	
  



LiMe

USE CASES 
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