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RATIONALE, OBJECTIVES



Motivation of our proposal

Knowledge in the EU is fragmented...

— across diverse content types (audio, video,
text) and different channels (mainstream,
social mediaq).

— across many languages and local contexts.

So far, information can only be analysed
Independently for each dimension. This restricts
the extractable knowledge and keeps it
fragmented.
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Dimensions of Media



XLIMe conftribution

Extract knowledge from different media channels
and languages and relate it to cross-lingual, cross-
media knowledge bases.

- Provide a continuously uvpdated and
comprehensive view on knowledge diffusion
across media and across languages.



APPROACH



. @LiMe
Cross-lingual Text

Processing Pipeline (XLike)
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The XLike processing pipeline

WP1 WP2 WP3 WP4 WP5 WP6
Multilingual Multilingual: Cross-lingual: Cross-lingual: Cross-Lingual: Toolkit:
data sources: Named entity Disambiguation Documentlinking, Multi-document Architecture
Mainstream news, extraction, Semantic annotation Semantic graphs, summarization, API,

Blogs, POS tagging, Fact extraction Event extraction Visualization, Exploration,
Twitter, Dependency Crowd-sourcing News bias, Front-end
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Cross-lingual Video
Processing Pipeline
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Cross-lingual Audio

Processing Pipeline
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. . LiMe
Cross-media and Cross-linguao

Processing Pipeline
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WP Structure
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ROLES of PARTNERS



Data Partners
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@LiMe

Roles of Partners

Research & JS| UNITN

Development of

general functlonallty @@ Institut |
@® »josef Stefan” T ¢ ‘
® O R 5 UNIVERSITA DEGLI STUDI
P Ljubljana, Slovenija WS DI TRENTO

f Technolo gy

Integration ISOCO =00

eEnabing the Networsed economy

- ZATTOO | -~ VICO | - ECONDA |

Data & Use Cases &

Development of ZATT D A1 econda (i

specific product featur_. I

16



@LiMe

USE CASES
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Use Case: Brands, Events and
Sentiment Monitoring
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From Data 1o UseCases

Raw data Extracted Knowledge Application / Use Cases
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